
Battle of Life

by Tim Tice, 
Projects 
Manager

Each day that we rise from bed to discov-
ery another day, we all have battles that 
we deal with, for some it may be dealing 
with a negative disposition towards work, 
a worrisome feeling about sending your 
child off to camp or simply knowing you 
have scheduled a list of items so long, 
you know it will never be completed.

After having a good discussion the 
other day with a group a people that I 
have come to respect, admire and put 
up with, I realize that we are all in this 
boat called life. Remembrance of mom 
saying, ªChoose your battlesº resonates 
quite often again as my wife of almost 
twenty years echoes that same phrase. 

What is it about me that wants certain 
things in a particular way? Life is great 
when all is going smooth but we feel 
not so wonderful when life is full of 
bumps in the road. ªLife is easier when 
we plow around the stumpsº, just makes 

sense. So often times we go looking 
for stumps when it is not necessary.

One battle that we are all experiencing 
as I write is the battle of the cost of living. 
While reviewing information pertain-
ing to cost of operations for a rate study, 
it made me re¯ect of the times I would 
ride my bicycle down to the corner gas 
station and Joe, local owner for 15 odd 
years, would stroll out of a small square 
glass box (his of®ce) to assist me in ®lling 
a gallon of gasoline for the lawnmower. I 
would hand Joe a dollar, follow him to 
the rack of candy bars leaning against 
the wall and as I choose a treat, he would 
hand me a cold Coca Cola in a glass 
bottle and ®fteen cents change, telling me 
as I road off, be careful and tell your old 
man, ªhelloº. Boy! Have times changed.

Getting back to the review of operational 
costs, we often hear the consumer price 
index (CPI) as a method of measurement 
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for living costs. As written according 
to the government webpage it reads:

�s��The CPI represents changes in prices 
of all goods and services purchased 
for consumption by urban house-
holds. User fees (such as water and 
sewer service) and sales and excise 
taxes paid by the consumer are also 
included. Income taxes and invest-
ment items (like stocks, bonds, and 
life insurance) are not included. 

�s�� �4�H�E���#�0�)�
�5���I�N�C�L�U�D�E�S���E�X�P�E�N�D�I�T�U�R�E�S���B�Y��
urban wage earners and clerical workers, 
professional, managerial, and technical 
workers, the self-employed, short-term 
workers, the unemployed, retirees and 
others not in the labor force. The CPI-W 
includes only expenditures by those in 
hourly wage earning or clerical jobs. 

While reviewing the latest ªAnnual 
percent change in the CPIº, a few line 
items jump off the page. This is not 
new news, yet since 2003, the gasoline 
percentage line numbers have increased 
as follows; 6.8, 26.1, 16.2, 6.4 and 29.5. 
These numbers re¯ect the increase 
ªannuallyº of the price of motor fuel as 
it relates to the previous year. If fuels 
have increased by 85% during the past 
®ve years, then what else is connected 
to higher fuel costs? Everything!

How do we as a society and as an indi-
vidual battle this aspect of our lives? 
Well, for those of us who travel because 
of work, a look at more fuel ef®cient cars 
is an approach. What we are spending 
extra at the pumps is taking away from 
what other areas of our budget? Groceries 
have increased because they are delivered 
by truck, so can you buy locally grown 
produce and beef? How about baking 
your own breads, cookies and desserts?

Municipalities and school districts are 
paying huge monthly fuel bills to keep 
the workings of the communities at a 
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normal pace, yet the budget balloon is 
¯exing in all directions, distorted in every 
imaginable shape, trying not to pop.

Reading an article regarding the con-
tinued drop in housing prices and the 
lowered assessed value of homes creates 
a negative tax base, so the local services 
will need to be cut back by 15 percent in 
all departments across the board. Ouch!

Can we ever go back to a simpler time? 
What will the cost of a gallon of milk be 
for our children or grand-children? As we 
are faced with a barrage of poor economic 
news, maybe, just maybe, we should look 
at those activities of entertainment that 
were on the old homestead. Throwing 

a horseshoe, picking up a ®ddle, har-
monica and the art of conversation can 
entrain us into hours of good times.

Relief is on the way, I can assure you, it 
is just not clear in what form that will 
be. Maybe it is the mass production of 
an automobile that can run on a water 
source hydrogen gas. Water used for 
fuel? At a cent per gallon at the locally 
owned municipal ®lling station, how 
would that improve the overall budget? 

ª$10 per 1000 gallons!º That could move 
some budgets into the positive column. 

No matter what happens, the sun will 
come up tomorrow and choosing to battle 
this temporary economic crunch will 

only change us for the worse. My mom, 
the one who would sit and wring her 
hands with worry used to say, ªWorrying 
only changes the worrier.º In her car-
ing way she showed a positive stance 
and reassured the kids all will be ®ne. 

So during these times, pull together and 
instead of saying yes to going out to din-
ner, or a movie, stay home, get the deck 
of cards out (cribbage anyone?) or a game 
and just notice how quickly the time passes. 
You may not be any richer in your wallet, 
but the fullness of the memories created 
is worth more than money can buy. S

The best that life has to offer! 

ÐMr. OpTIMist
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